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“The Good, the Bad and the Brexit” 



“The Good”: Growth & Jobs  
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“The Good”: Growth & Jobs  
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“The Bad”: Government Funding 
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“The Bad”: Government Funding 



“The Brexit”: declining GB 

7 



“The Brexit”: 4 key area of any new EU-UK deal 

• 4 key areas of concern to Irish tourism 
• Common Travel Area 

• Aviation Open Skies 

• Harmonised regulatory regime across island 

• All-island marketing 
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Tourism 2025+: An Industry Strategy for Growth 

• To Develop A Strategy: 
• by the industry, of the industry, for the industry 

 

• To Deliver A Strategy: 
• that is industry-led, Government-enabled, Agency-supported 
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Access & Capacity  

Destination Marketing  Capital Investment 

Competitiveness 

Regional Brand Experiences 

Market Diversification 

Skills & Training 

Organisational Structures 

Regionality & Seasonality 

An industry strategy with 10 pillar themes 
each with recommendations 

Brexit Challenges 



Thank You 
 

www.itic.ie 
@EoghanOMW 

@Irishtourismind 
 
 
 

http://www.itic.ie/

