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UNWTO Tourism Towards 2030: Actual trend and forecast 1950-2030
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Inbound tourism, advanced and emerging economies
International Tourist Arrivals, million
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Outbound tourism by region of origin
International Tourist Arrivals generated, million
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City tourism, CAGR 2005-2010 [index =100]

116
114
12 - ~ 111
110
108 - 108 107
106
104 -
102 -
100

100 _(- I I I I |
2005 2006 2007 2008 2009 2010

Overnight stays in focus cities e (5DP of EU-27
s (Overnight stays in focus countries

114

108




Figure 2: Major U.S. Airline Mergers, 2005-2014
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In the U.S,, Irish Ancestry is Declining
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INTERNATIONAL CIVIL AVIATION ORGANIZATION — DGeseine Includmg reel Renewa!

] . o Contribution of Technology Improvements

A United Nations Specialized Agency Contribution of Improved ATM and Infrastructure Use
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NUMBER OF GUESTS STAYING WITH
AIRBNB HOSTS DURING THE SUMMER
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Hours per Day

Time Spent per Adult User per Day with Digital Media, USA,
2008 - 2015YTD
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Millennial Smartphone Behavior, USA, 2014

My smartphone never
leaves my side, night
or day

When | wake up, the
first thing | do is

reach for my
smartphone
| spend more than 78%
two hours every day ]
using my smartphone . » Agree
1 . mDisagree
In the next five years, ' !
g = Not sure

| believe everything
will be done on
mobile devices
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Adobe Digital RoadBlock Report 2015

Key Findings

Attitudes on Marketing/Marketers (% Top Two Box)

Marketers need to be prepared to implement new technology to succeed

78%

Marketing is increasingly permeating every aspect of consumers’ lives

72%

Digital tools and proliferation of channels are fundamentally changing the
x = 71%

nature of marketing
Marketing is entirely different today than when | started my marketing career 70%
Marketing is increasingly responsible for revenue contribution

69%

Marketing has changed more in the past year than in the previous §

v
®
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Marketing is changing faster than any other business function

55%

Marketing today is all about mobile and internet-connected devices

52%



MARKETING EXPERIENCES
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CEOr Talk: Ford Expects Fully Autonomous Cars In 5
Years

gl T oyotas Enter Highway
"Hands-Free as Driverless
View Evolves

by

Next-gen Audi A8 drives better than you
CEREE | wiweet| G+

Craig Trudell
crtrud

Yuki Hagiwara

October 6, 2015 — 8:00 AM BST Updated on October 7, 2015 — 8:35 AM BST
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i ThelWashingtonPost

All-new Audi flagship's autonomous driving system to function "better than human
beings" Transportation

The next-generation Audi A8 luxury limousine will set a new standard in safety for the German D ri Verl ess ca rs a re co m i ng SOO ne r tha n you

brand.

= think ' Transportation Secretary Anthony

Due in 2017 the AS will be Audi's autonomous motoring pioneer. And according to one Audi
executive, it will drive better than most human beings.

Foxx anticipated that the technology would be fully rolled out within 10 years
















The Barcelona Museum of Contemporary
Art is situated in the Placa dels Angels, in
El Raval, Ciutat Vella, Barcelona, Spain.
The museum opened to the public on
November 28, 1995. Its current director is
Bartomeu Mari....




You are destroying
Barcelona
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- It All Mean?

What Might
<

Three Play-outs
for Ireland

@ Tourism IreJang



New success in developing markets — hold global market share
|IAG makes Dublin a European hub, with spinoff overnights

Growing demand to escape urban life on holiday, facilitated by
self-driving cars that take the hassle out of countryside access

Ireland seen as a ‘green’ destination, in tune with nature

Growing demand unlocks significant private sector product
development investment

Indigenous skill base puts us at leading edge of tech in tourism
=> 1OWI' visitors =>€ revenue (in 2014 terms)

Tourism Ireland



A Fair Share

Solid regional performance — we hold European market share
Dublin gains regional share as city tourism grows
Global airline mergers relegate Dublin to regional airport

Sharing economy growth reduces sector profitability & funding
for new capital investment

Augmented reality reduces need to engage with the Irish
Privacy concerns limit marketing capabilities in key markets
=> 10 mAllion visitors  =>€50p revenue (in 2014 terms)

Tourism Ireland



Environmental concerns about climate change & growing virtual
reality penetration reduces foreign travel demand

Increased global competition & terrorist targeting eliminates
European growth

Declining diaspora shrinks US market to Ireland

Loss of public support for continued growth — our competitive
advantage of the Irish welcome disappears

Private sector product development reduced => vicious circle
=> 10 (§¢lion visitors ~ =>€5h§€evenue (2014 terms)

Tourism Irelang



Monitor destination competitiveness
Nurture cultural differentiation
Government & private sector investment to build capacity
Embrace “digitalisation”
=> automation & always-on
=> customer service & marketing
Investment in new skills development

Protect community support






Thank You

- % Tourism Ireland
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