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Sept 11th, Foot 

& mouth 

SARS, Gulf War, Special Olympics 

Strong access 

growth 

Ryder 

Cup 

Global financial 

crises, Swine Flu , 

access cuts, 

Currency fluctuations 

negative VFM  

perceptions in Ireland 

Bad weather 

Volcanic Ash Good Friday agreement 

Eurovision Success, 

Riverdance,  

 

Start of the Celtic 

Tiger? Back to  

Peak 

Irish Tourism - a historical success 



Holiday Visitors 
2008 v 2014 

 
 
 
 
 
 
 
 
 
 

  Britain -38% 
  

 Continental Europe +9% 
 

   North America +31% 

  

 Rest of World +22% 





Tourism Ireland Marketing Budget 
(€m current terms) 



 Maintaining our national competitiveness 

 Correct taxation levels delivers confidence – confidence 

delivers investment – investment delivers capacity growth 

 Reverse the cuts to destination marketing budgets 

 Double the €131 million 7-year tourism capex plan 

 Review the organisational arrangements to achieve 

maximum efficiencies 

 Introduce Tourism Satellite Accounts 

 Facilitate the retention of the current excellent access 

capacity 



Realistic Ambition 

  - 11.2 million visitors 
 

- 3.5% AACG* 
 

- €5.6 billion overseas earnings 
 

- 270,000 jobs 

 

Dromoland 2013 

*Average Annual Compound Growth 
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